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Assignment #6
1) Write an email news release promoting your portfolio company.


- Use the template on the class web site. Formatting is important!


  http://www.patronsaintpr.com/resources/templates/news1.doc
- Make sure the release has a strong story idea. It's not an ad, it's a news lead.


- Subject line should communicate well without being too cute.

Then send the news release AS AN EMAIL to the instructor -- just as if I were the journalist you are pitching. The subject line of the email to the instructor should be the subject line of your Email News Release. The body of the email to the instructor should be the body of the Email News Release. Please also attach the Word version of the release to the email. You may also attach your Medialist to the email, or send it separately.

2) Create a "Medialist" in any word processor. Should contain at least 10 media contacts from a variety of media outlets (newspapers, magazines, radio stations, TV stations, TV programs, news syndicates, freelancers, etc.). These must be media contacts who cover subject areas related to your portfolio company; in other words, the kind of journalists you would send the e-mail news release you wrote to. For each contact, I expect to see:


- The name of the contact person


- The personal e-mail address for the contact person


- The contact person's job title (writer, webmaster, executive producer, etc.)


- The name of the publication or station the contact works for.


- The type of media the contact works for (newspaper, radio station, online, etc.)

- The subject areas the contact covers (any notes about articles they've written or shows they've produced would be helpful).

Here's an example:

Name: Michael Perkins

E-Mail: michael@herring.com

Title: Senior Editor

Publication/Station: The Red Herring

Media Type: Print Magazine

Subjects Covered: Business; High-Tech

Notes: Writes the "Info Highway" column for this major high tech business magazine.

Send your Email News Release and Medialist via to the instructor no later than 4:00 p.m. Central Time, Sunday, Feb. 27, 2011

Readings:

Chapters 10, "Commercial Implications of the Internet," from Online Public Relations, by Phillips and Young (about 12 pages).

Chapters 19, a short Case History, from the book "Content Rules."

