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	Subject Line: Keep It Snappy--Maximum Length is 43 Spaces 


Text starts here. The font is set to Courier -- a monospaced font (every character takes up the exact same amount of space). The line length is set to 55 characters; 99 percent of the people who read this message will see it exactly as it appears to you -- with the same line endings.

The most effective discussion group postings offer something of value related to the topic of the group. Examples include articles, book excerpts, help files, or other documents sent upon request. Postings can also be used to announce chats, seminars, news conferences, contests, or new/remodeled web sites -- although even in these cases you should offer to send some document upon request, such as an entry form, transcripts, etc.

A typical format is to mention the giveaway in the subject line, such as, "Free Article About Birth Control Options," then use the opening paragraph to explain what the giveaway is and why people should get it. The second paragraph can be used to establish credibility -- your credentials to provide the information in the giveaway document. The third paragraph should contain instructions on how to get the giveaway file. Be careful using URLs -- AOL and others will suspend your account for URLs in discussion group postings. Always offer an e-mail alternative to visiting a web site.

NEVER include blatant sales language in a discussion group posting. DO NOT include toll-free phone numbers, prices, order numbers, ordering instructions, etc. You can include this kind of sales language in the giveaway file being offered -- just not in the posting.
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