
Thursday, April 3, 2008

Page 2 of 2

[image: image1.png]



2008 Erma Bombeck Writers' Workshop
Using Online Video to Market Your Books and Yourself

Friday & Saturday, April 4 & 5, 2008, 9:00 - 10:30 a.m.

Description:

After this class, you'll finally have a reason for spending so many hours watching YouTube! You're doing research -- that's right, RESEARCH -- on what makes a good online video. For the last four years, veteran book publicist Steve O'Keefe has criss-crossed North America filming authors in their native habitats and posting the results at web sites such as AuthorViews, YouTube and iTunes. In this workshop, he shares behind-the-scenes stories of the making and distribution of book-related videos. You'll learn a little about how to make your own videos and a lot about what to do with them after you make them. 

Outline:

1. Videos That Work: What Common Ingredients Do They Have?

2. Making Videos: Camera, Lighting, Sound, Using a Pro

3. Editing Videos: Tips and Tricks for the Novice

4. Syndicating Videos Online: Your Site, YouTube, iTunes, Others

5. Other Formats: CDs, DVDs, Digital Press Kits, Podcasting

6. Using & Promoting Your Videos

7. Q&A

Speaker Info:

Steve O'Keefe, Executive Director

Patron Saint Productions, Inc., 741 Saint Philip St. #241, New Orleans, LA 70116

Phone: (504) 342-4806, Fax: (504) 342- 4157

Email Address: steve.okeefe@patronsaintpr.com

Websites: http://www.PatronSaintPR.com, http://www.AuthorViews.com

STEVE O'KEEFE  is executive director of Patron Saint Productions, a book publishing consultancy specializing in online marketing strategy, campaigns, and training. He has launched online campaigns for over 1000 books and has helped many major book publishers develop in-house online publicity operations. Steve is also president of the high-tech start-up, AuthorViews, a producer of online video for the book publishing industry, and is the author four books himself, including Publicity on the Internet (Wiley). Steve is vice president of the International Association of Online Communicators and teaches Internet Public Relations at Tulane University.

EQUIPMENT:

- Camera Set: 3 Chip Camera, Phantom Mic Power, Batteries, Tripod, Headphones

- Lighting Set: Two 600-watt High Intensity Lamps, Stands, and Two Kick Lights

- Audio Set: Two Lapel Microphones, One Handheld Microphone, Three Cables

- Electrical Set: 50-foot ext. cord, 2 video surge cords, 9V batteries

- Makeup Kit: comb, brush, mirror, blush, hairspray, Kleenex, wet wipes

- Supplies: DV tapes, release forms, water, pens, fasteners, backdrop kit, chair, tools

TAPING:

- Ideally, you want to completely control both the sound and the lighting.

- Avoid noisy areas. Install soft walls, if possible, to keep sound out.

- Lapel microphones are best for stationary subjects.

- Use strong lights placed as close to the subject as possible (Key, Fill, Kick).

- Use a 3 mega pixel camera or better for broadcast-quality video.

- TV stations often provide camera crews and facilities for reasonable fees.

CAPTURE:

- Pulling the video from the camera onto a computer for editing.

- Requires substantial disk space -- about 1 gig per 5 minutes (CDs hold less than 1 gig)

EDIT:

- Final Cut Pro recommended for commercial video (as opposed to home video).

- Use field notes or review footage with timecode. You're looking for one key moment.

- Identify segments. Adjust sequencing. Edit for length. 

- Smooth transitions. Repair problems.

- Add extras: opening, closing, credits, copyright, titles, music, animation, etc.

RENDER:

- Compressing the file in a variety of formats. Balancing file size and image quality.

- Compatibility with viewers: Windows Media, RealMedia, QuickTime, etc.

- Other formats: Flash, DVD, Broadcast Quality Tape

STORAGE:

- Transferring rendered files to the web.

- Archiving original tapes and interim edits.

SYNDICATION:

- Bandwidth considerations and costs.

- Tagging and Meta Data

- Uploading to YouTube, Guba, Google, MSN, AOL and other video portals.

- Downloading to computers and hand-held devices (iPods, cell phones).

- Media Uses: Sample CD, Sample DVD, Digital Press Kit, Speakers Bureaus

- Promotional uses: Author Site, Publisher Catalog, Bookstore Signings, Tour Promo, MySpace, Facebook, Linked In, ZoomInfo, Blog about them!
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